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POLICIES OF EXHIBITION

The Conference for the Advancement of Science Teaching (CAST) is a program of the Science Teachers Association of
Texas (STAT). STAT is dedicated to ensuring that our members and event attendees are provided with the highest level of
professional development and conference experience. Based on membership feedback and in order to ensure our event
provides a meaningful and unique learning experience, STAT has developed the following Policies for Exhibition.

SHOW MANAGEMENT

The Conference for the Advancement of Science
Teaching (CAST) is a program of the Science Teachers
Association of Texas (STAT). As a program of STAT,
exhibitor and vendor policies are guided by the STAT
Executive Board. Exhibiting companies ("exhibitors")
must adhere to all policies outlined in these policies.
STAT ("show management” or "association") may forbid
installation or request removal or discontinuance of an
exhibit or promotion, wholly or in part, that in its opinion
is not in keeping with the character and purposes of the
association or policies. Should there be any question on
conforming to the following exhibit rules and guidelines,
final judgment will be made by show management.

EXHIBIT APPLICATION AND
RESERVATION PROCESS

Exhibits must serve the interests of association
members. Submission of application does not constitute
or imply approval to participate in association event.
Show management reserves the right to determine
eligibility of exhibitor for inclusion in the show prior to, or
after, execution of the agreement. Show management
reserves the right to decline or prohibit any exhibit or
part of exhibit, which in its opinion, is not upholding the
character of the general exhibits; including personal
conduct, clothing or costumes, printed matter, souvenirs,
or anything that can be classified in the opinion of show
management as undesirable, objectionable, or
inappropriate.

Space Assignment

Every effort will be made to place booth as close to
exhibitor choice of location as possible; however, show
management cannot and does not guarantee
assignment of space in accordance with the exhibitor's
request. Show management reserves the right to make
any changes to the floor plan in the interest of any
exhibitor or show management.
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Strategic partners, sponsors, and large exhibitors receive
preferential placement. All other reservation requests
are processed in the order in which they are received.
Email exhibits@statweb.org with questions.

Payment

Payment in full is due at time of reservation request. If
paying by check, payment must be received within 10
business days of the above-mentioned due dates, or the
exhibitor forfeits any rights or claims to the assigned
space. All payments must be made in U.S. dollars.

Exhibitors are responsible for all collection costs,
including reasonable attorney's fees, incurred by show
management in collecting delinquent payments.

Exceptions may be made for educational, government, or
non-profit organizations with constraints related to the
fiscal year. Exceptions will be granted at the sole
discretion of show management. Requests for
exceptions should be submitted to
exhibits@statweb.org.

Cancellation and Force Majeure

Cancellations of booth space must be made in writing to
exhibits@statweb.org, and refunds for approved
cancellations will adhere to the following schedule:

e On or before August 11th: Booth rental minus
$200 for each 10' x 10' space cancelled

e  After August 11th through show: No refund is
due for space cancelled

Show management reserves the right to refund any
money paid for exhibit space on this contract and cancel
space with no notice required.
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Force Majeure: In the case of cancellation of the
Conference & Exhibition due to acts of God, fire, strike,
pandemic, epidemic, public health emergency,
government regulations or orders, natural disasters,
terrorism, civil unrest, venue unavailability, or any other
circumstances beyond the reasonable control of show
management, the exhibitor will be refunded any money
paid for booth space, less the prorated share for
expenses incurred by show management in connection
with the exhibition. Neither party shall be liable for any
consequential damages resulting from such force
majeure events (e.g., lost business, lost profits, lost
travel costs, marketing expenses, employee costs, booth
material, etc.).

Subletting Policy

Exhibit space is to be used solely for the display of the
exhibitor's products and services offered for sale to
show attendees. Exhibitors are not permitted to sublet
any portion of their space or to display merchandise of
other manufacturers or distributors where no direct
business relationship exists between them.

EXHIBIT FURNISHINGS AND EVENT
CONTRACTORS

Each booth measures 10" across and 10' deep. Each
booth will be equipped with a header sign, one skirted
table, two chairs, and draped walls on an aluminum pipe
framework. Back walls will be 8' high, and divider
partitions will be 3" high. The exhibitor bears all
responsibility for any costs it undertakes to comply with
this contract.

There are certain exclusive contractors with specific
responsibilities for services such as electrical, internet,
drayage, rigging, cleaning, and catering, with which
exhibitors may contract. An Exhibitor Kit with designated
contractors and their forms will be made available to
each exhibitor upon approval by show management. All
equipment must be purchased and requested by using
appropriate forms in the Exhibitor Kit. Additional
information about furniture, carpeting, utility outlets,
internet, lead retrieval, and other services will be
included in this kit. The exhibitor bears all responsibility
for additional equipment, services, and utilities required
or requested. Delete “in booth”
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EDUCATIONAL
SESSIONS/WORKSHOPS

Exhibit booth reservations do not include guaranteed
workshops or educational sessions. Exhibiting
companies may apply to lead a session through the Call
for Proposals/Sessions process outlined on the show
management website. Any presenting company or
organization with commercial or financial interest in
engaging with our members must be represented at the
event as an exhibitor and/or sponsor of the event.

DATA PRIVACY AND COLLECTION

Collection of any attendee information including but not
limited to names, email addresses and phone numbers
is prohibited outside of the presenting company's exhibit
space and/or other area determined acceptable by show
management.

Data Privacy Compliance: Exhibitors must comply with
all applicable data protection laws. Exhibitors collecting
personal data must:

e Obtain proper consent before collecting any
personal information

e Implement appropriate security measures to
protect collected data

e Retain data only as long as necessary for
legitimate business purposes

e Honor all data subject rights including deletion
requests

Exhibitors are solely responsible for their data collection
practices and agree to indemnify show management for
any privacy law violations.
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EXHIBIT SPACE GUIDELINES
Exhibitor Conduct

Unsportsmanlike, unethical, illegal or disruptive conduct
such as vulgar language and gestures, profanity,
tampering with another party's exhibit or engaging in
corporate espionage is strictly prohibited. Exhibitor's
personnel and their representatives may not enter the
exhibit space or loiter in the area of another exhibitor
without permission from that exhibitor, and at no time
may anyone enter an exhibit space that is not staffed.
Violators may be ejected from the event at the discretion
of show management and may forfeit booth fees
without refund.

Show management reserves the right to restrict exhibits
that because of noise, method of operation, materials,
promotion of door-to-door sales or other reasons
become objectionable.

No exhibitor shall conduct any off-site activity during
official event hours that would encourage attendees to
leave the officially scheduled event activities. Hospitality
suites shall not be open during event hours.

Display Guidelines

All exhibits must conform to the International
Association of Exhibitions and Events (IAEE) Guidelines
for Display Rules and Regulations. Exhibits must not be
of such nature or arrangement to obstruct the view or
interfere with exhibits of others. No exhibit material may
extend beyond the boundaries of the exhibit space or
exceed the height restrictions. No materials may be
bridged across the aisle. Materials may be suspended
from the ceiling with written approval of show
management. Requests to suspend materials from the
ceiling must be submitted in writing to
exhibits@statweb.org at least 30 days prior to the event.
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Standard Booths: The height of standard booth displays
may not exceed 8 feet. Displays may not exceed 48
inches in height in the front half of
the booth. See diagram showing
the height restrictions for a
standard booth space. No
materials may be suspended from
the ceiling or may be bridged
across an aisle.

Perimeter Booths: Perimeter

booths are defined as booths that
back up to a wall of the facility or perimeter of the
exhibition area rather than another exhibit. Displays in
perimeter booths may be as high as 12 feet but may not
exceed 48 inches in height in the front half of the booth.
No materials may be suspended from the ceiling or may
be bridged across an aisle.

Island Booths: Island booths are defined as booths
exposed to aisles on all four sides. Displays in island
booths occupied by one exhibitor may be as high as 16
feet. Hanging signs are permitted in all island booths to
a maximum height of 16 feet from the top of the sign to
the floor. Hanging signs should be set back 10 feet for
adjacent booths and hang directly over contracted space
only. All hanging signs and booth layout plans must be
approved by show management 30 days prior to show
setup. No materials may be bridged across an aisle.

ADA Compliance and Accessibility

All exhibitors must comply with the Americans with
Disabilities Act (ADA). The following requirements
and best practices ensure accessible exhibits:

Required:

e Service animals must be permitted in booth
spaces at all times in accordance with ADA
requirements

e Exhibitors may not discriminate against
attendees or staff with disabilities

e Reasonable modifications to booth policies
must be made upon request when
necessary to accommodate individuals with
disabilities
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Strongly Recommended Best Practices:

e Maintain minimum 36-inch clear pathways
within the booth to allow wheelchair
navigation

e Provide at least one accessible counter
section at 28-34 inches in height for
transactions or demonstrations

o Ensure key signage and display materials
are visible from a seated position

o Keep booth flooring level and stable; secure
all carpeting, mats, and cables to prevent
tripping hazards

e Ensure interactive demonstrations and
displays are accessible to individuals using
mobility devices

e Provide accessible seating options if
seating is offered

Exhibitors with questions about ADA compliance
should contact exhibits@statweb.org at least 30
days prior to the event.

TECHNOLOGY AND SECURITY

Cybersecurity Requirements

Exhibitors using electronic devices, Wi-Fi, or internet
connections must:

e Implement appropriate cybersecurity measures
to protect against data breaches

e Use secure networks and avoid connecting to
unsecured public Wi-Fi for sensitive operations

e Report any suspected security incidents to show
management immediately (e.g., a lost laptop,
network and wi-fi threats, data theft, etc.)

e Comply with venue IT policies and acceptable
use guidelines
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Digital Content Standards

All digital displays, presentations, and electronic content
must:

e Comply with applicable content standards and
regulations

¢ Not contain malicious software or unauthorized
data collection tools

e Respect intellectual property rights of third
parties

e Be appropriate for a professional educational
environment

USE OF EXHIBIT SPACE

Should there be any question on conforming to display
rules or interfering with other exhibitors, final judgment
will be made by show management.

Demonstrations

Exhibitors shall conduct sales presentations and
demonstrations in a manner which ensures all exhibitor
personnel and participating attendees are within the
contracted exhibit space and not encroaching on the
aisle or neighboring exhibits.

No exhibitor may solicit attendees or distribute literature
or other materials outside of their booth space. Show
management reserves the right to determine if sales
presentations or product demonstrations interfere with
adjacent exhibit spaces and must be discontinued. No
exhibitor may distribute or leave behind merchandise,
signs, or printed materials in the registration areas,
meeting rooms, or public areas of the event site,
including hotels, shuttle buses, parking garages, etc.,
without written prior approval of show management.

Any part of the exhibit space that does not lend itself to
an attractive appearance, such as unfinished side or end
panels, must be draped at the exhibitor's expense. Show
management reserves the right to have such finishing
done and bill the exhibitor for the charges incurred.
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Drawings, Door Prizes, and Other Gifts

Raffles, drawings, contests, and other such activities, if
permitted by law, are allowed only in the location on the
hall floor designated by show management. There will
be designated time slots for all raffles, drawings or
contests to take place throughout the conference.
Raffles, drawings or contests are no longer permitted to
take place in an exhibitor's booth. Show management
reserves the right to limit the promotional activity
anywhere on the exhibition floor as they see fit to ensure
a professional and safe atmosphere. Exhibitors are
required to notify show management 30 days prior to
show set up of any raffles, drawings, contests, and other
applicable activities at exhibits@statweb.org. Raffles
will be conducted only as deemed appropriate by show
management.

Balloons, Vehicles, Animals, Food/Beverage
Helium balloons are prohibited for safety reasons.

Vehicles are allowed on the exhibit hall floor with
approval from show management and within the
guidelines of the conference venue. Notification of
vehicles in the hall must be provided to
exhibits@statweb.org at least 30 days in advance.

Animals are only allowed in the exhibit hall after
approval by show management and within the guidelines
of the conference venue. Service animals are always
permitted in accordance with ADA requirements.
Approval requests should be sent to
exhibits@statweb.org at least 30 days in advance.

All food and beverage must be provided by the exclusive
caterer at the conference venue. All food must be
prepared and served within the regulations of the city,
county and facility. Please email exhibits@statweb.org
to begin the process of securing food and beverage for
your booth.

Full conference venue policies can be found in the
Exhibitor Kit.

Announcements

All announcements made in the exhibit hall will be made
by show management or its designated representative.
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Personal Sound Systems

The use of personal sound systems or equipment
producing sound is a privilege, not a right. Show
management reserves the right to determine at what
point a sound constitutes interference with other
exhibits and must be discontinued.

Care of Exhibit Hall

Aisles must be kept clear of exhibit materials. Exhibitors
must not place any refuse or materials which will
endanger public safety or cause inconvenience to other
exhibitors on the floor during exhibit hours. Booths must
be in order 30 minutes before the opening of the show
each day.

Exhibitors shall not damage, mark, paint, or in any
manner deface the hall, or use nails, hooks, pins, screws,
or tape on the building. The exhibitor is liable for any and
all damages caused to the building or otherwise in
connection with the exhibit.

Selling Products and Services

Exhibitors may sell products on the exhibit hall floor
during regular exhibit hours. Exhibitors are responsible
for any and all permits required by law or local
ordinance. An exhibitor without a Texas location needs a
use tax permit. Call the State of Texas Comptroller's
office at 1(800)252-5555 for any forms, rules, etc., and
complete information can be found at
https://comptroller.texas.gov/

HEALTH AND SAFETY

Emergency Procedures

In case of emergency, exhibitors must follow the
directions of show management, venue security, and
emergency personnel.

Health Requirements

Show management reserves the right to implement
health screening requirements as deemed necessary.
Exhibitors will be notified of any such requirements at
least 30 days prior to the event.
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Safety Equipment

Exhibitors are responsible for providing appropriate
safety equipment for their displays and demonstrations.
This includes but is not limited to:

e Fire extinguishers for high-risk displays

e Safety barriers for potentially hazardous
demonstrations

e First aid supplies for booth personnel

e Personal protective equipment as required by
local regulations

SETUP AND DISMANTLE

All exhibits must be completely installed and ready for
viewing at official show opening. Exhibits or displays
may not be removed from the floor until the show has
been officially closed.

Exhibitors are required to participate during all show
hours each day as listed in the exhibitor kit. No installing,
dismantling, rearranginﬁ, repairing, servicing, removing,
or supplementing of exhibits will be permitted during the
viewing hours without the permission of show
management.

Dismantling of displays must not begin until after
exhibits close at the time listed in the Exhibit Kit as the
official closing time. Any exhibitor who removes exhibits
or displays from the floor before the show is officially
closed will not be eligible to submit a reservation request
on-site or before booths are made available for sale
online for the following year.

All exhibitor property must be removed by the end of the
designated move-out time. In the event that an exhibit
space is not vacated by that time, show management is
authorized to remove all goods and property of the
exhibitor at the exhibitors’ expense. Show management
or its agents shall not be liable for any damage or loss to
such goods or property by such removal.

No one under the age of 18 is permitted in the exhibit
hall during move-in and move-out. Vehicles are allowed
in the dock area only during move-in and move-out
strictly for unloading and loading purposes. Exhibitors
are responsible for advising show management of the
names, addresses, contact information, and contracts
for all Exhibitor-Appointed Contractors by submitting the
appropriate form available in the Exhibitor Kit.

OnIK exhibit staff actively engaged in move-in/move-out
of the exhibit hall are permitted inside the hall during
these times.

Effective Date: February 4, 2026, Version 2.3

ACCESS TO THE HALL

Exhibitors will be allowed access to the hall during
designated setup and teardown times, one hour before
the show opens each day and for 30 minutes after the
hall closes each day. Exhibitors must have credentials to
access the exhibit hall. An exhibitor entrance will be
designated and must be used b?/ exhibitors to access
the hall before and after the hall is open to attendees.
Any special arrangements must be approved by show
management and requests for such arrangements

should be submitted to exhibits@statweb.org.

Each 10'x10' exhibit space will be granted 5
complimentary badges. Additional exhibitor badges may
be purchased for $50 per badge; however, no more than
5 peoEIe may be present for each 10'x10' space at one
time. Exceptions may be made to the complimentary
badge policy for non-profit organizations utilizing
volunteers for exhibit booth staffing at the sole
discretion of show management. Please submit
exception requests to exhibits@statweb.org.

To ensure access for registered attendees, exhibits
personnel are not permitted to attend workshops,
trainings, or general meetings without full conference
registration.

Exhibitor badges, including additional badges that are
purchased, do not include STAT membership.

INSURANCE, LIABILITY AND
INDEMNITY

Insurance Requirements

Insurance on the exhibit is entirely at the exhibitor's
expense. Each exhibitor must maintain adequate
insurance to cover injury, loss or damage to the general
public, their employees and property, including:

¢ General liability insurance with minimum
coverage of $1,000,000 per occurrence
(5,000,000 per occurrence for vehicle display)

e Aggregate coverage: $2,000,000 annually
(85,000,000 annually for vehicle display)

e Product liability insurance as appropriate for
exhibited products

e Workers' compensation insurance as required
by law

o PropertY insurance covering exhibitor's
materials and equipment

e Liquor liability insurance (if exhibitor will be
serving alcohol at their booth)

e Commercial auto liability insurance (if exhibitor
will be displaying vehicles or bringing vehicles
onto the show floor)
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Certificate of Insurance (COIl)
Requirements

Each exhibitor must provide a Certificate of
Insurance that meets the following
requirements:

Certificate Holder The COl must list Science
Teacher Association of Texas as the Certificate
Holder.

Additional Insured Status The COIl must
explicitly state that Science Teacher
Associaiton of Texas, [Venue/Facility Name],
and [Host City] are named as Additional
Insureds on the General Liability policy. The COI
or attached endorsement should reference
specific ISO endorsement forms (CG 20 10, CG
20 37, or equivalent) and include language such
as: "Additional Insured: Science Teacher
Association of Texas, [Venue/Facility Name],
and [Host City] per written contract."

Primary and Non-Contributory Coverage The
COl or attached endorsement must state that
the exhibitor's insurance is "Primary and Non-
Contributory" to any insurance carried by show
management, the venue, or the host city.

Waiver of Subrogation The exhibitor's insurer
must waive rights of subrogation against show
management, the venue, and the host city.

Coverage Period Insurance coverage must be
in effect for the entire duration of the event,
including all move-in and move-out dates, from
[move-in date] through [move-out date].

Coverage Amounts All coverage amounts listed
on the COl must meet or exceed the minimum
requirements stated in this agreement.

Cancellation Notice The COIl must provide for at
least 30 days' written notice to the Certificate
Holder if the policy is cancelled, non-renewed,
or materially changed.
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Authorized Signature The COl must be signed
by a licensed insurance agent or broker
authorized to bind coverage.

Submission Deadline Certificates of Insurance
must be submitted to show management no
later than [30 days before event date]. Final
verification will occur no later than 2 weeks
prior to move-in. Exhibitors who fail to provide
adequate COI documentation by the deadline
will not be permitted to move in or exhibit and
may forfeit booth fees while remaining liable for
all contractual obligations.

Additional Documentation Show management
reserves the right to request copies of actual
Additional Insured endorsements, particularly
for high-risk exhibitors including those with
vehicle displays, hazardous materials, or large
installations.

Limitation of Liability

TO THE MAXIMUM EXTENT PERMITTED BY LAW, IN NO
EVENT SHALL SHOW MANAGEMENT BE LIABLE FOR
ANY INDIRECT, INCIDENTAL, SPECIAL,
CONSEQUENTIAL, OR PUNITIVE DAMAGES, INCLUDING
BUT NOT LIMITED TO LOSS OF PROFITS, LOSS OF
DATA, OR BUSINESS INTERRUPTION, ARISING OUT OF
OR RELATING TO THIS AGREEMENT OR THE
EXHIBITION, REGARDLESS OF THE THEORY OF
LIABILITY.

Show management's total liability to exhibitor shall not
exceed the amount of booth rental fees paid by exhibitor
for the specific exhibition.



€% STAT 3i50 550 e

POLICIES OF EXHIBITION

Indemnity Provisions

Indemnity to Show Management: The exhibitor agrees
to defend, indemnify, and hold harmless show
management, including their respective employees,
officers, directors, and agents, from and against all
claims, actions, damages, losses, costs, expenses, and
liabilities (including reasonable attorney's fees) arising
out of or resulting from:

e The act, omission, negligence, or misconduct of
the exhibitor or any of its employees, agents, or
contractors
Any breach of this agreement by exhibitor
Any violation of applicable laws or regulations
by exhibitor

¢ Any infringement of intellectual property rights
by exhibitor

e Any data privacy violations by exhibitor

Indemnity to Host City: The exhibitor agrees to defend,
indemnify, and hold harmless [Venue/Facility Name] and
[Host City], including their respective employees,
officers, directors, and agents, from and against all
claims, actions, damages, losses, costs, expenses, and
liabilities (including reasonable attorney's fees) arising
out of or resulting from the exhibitor's use of the
premises.

Survival of Provisions

The provisions of this section shall survive the
termination of this contract.

INTELLECTUAL PROPERTY

Copyright and Licensing

Exhibitors are responsible for obtaining permission or
the license to use any copyrighted work that is
performed, broadcasted, or displayed by the exhibitor
during the conference and must be prepared to furnish
proof to show management of compliance with all
intellectual property laws, including but not limited to
copyright laws, if requested.

Patent and Trademark Protection

Exhibitors must ensure that their exhibits,
demonstrations, and promotional materials do not
infringe upon any patent, trademark, trade secret, or
other intellectual property rights of third parties.

Effective Date: February 4, 2026, Version 2.3

Photography and Social Media Rights

By participating in the exhibition, exhibitor grants show
management the right to photograph, record, and use
exhibitor's booth and personnel for promotional
purposes. Exhibitors may not use photographs of the
event, other exhibitors, or attendees for commercial
purposes without proper consent.

Proprietary Content Protection

Exhibitors displaying proprietary or unreleased
prototypes, confidential products, or sensitive
intellectual property may request "no-photography"
status for their specific booth. Such requests must
be submitted in writing to exhibits@statweb.org at
least 30 days prior to the event. Upon approval,
show management will:

o Notify official event photographers to
exclude the booth from general
photography

e Support reasonable efforts to enforce the
restriction within the booth space

Exhibitors granted no-photography status are
responsible for:

e Providing and displaying their own
professional signage clearly indicating
photography restrictions at all booth
entrances (minimum size: 8.5" x 11").
Signage must be professionally printed,
clearly legible from 10 feet away, and
include language such as "Photography
Prohibited - Proprietary Content" or "No
Photography Please - Confidential
Prototypes." Handwritten signs are not
permitted.

e Politely informing attendees of the
photography restriction

e Understanding that show management
cannot guarantee complete prevention of
unauthorized photography in public spaces

Show management is not liable for unauthorized
photographs taken by attendees despite no-
photography status. Exhibitors concerned about
intellectual property protection should take
additional precautions such as limiting prototype
visibility or requiring non-disclosure agreements.
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Liability for Infringement

Each exhibitor assumes full liability for any infringement
of intellectual property rights committed by or on behalf
of the exhibitor and agrees to defend, indemnify, and
hold show management and its employees and agents
harmless from all costs, damages, and expenses
(including reasonable attorney's fees) for any direct or
indirect liability show management may incur by such
infringement.

USE OF STAT AND CAST
TRADEMARKS

STAT and CAST are registered trademarks and cannot
be used without written permission of show
management and prior approval of proposed trademark
use. Approval of an application does not constitute
STAT's endorsement of the products or services of that
exhibitor.

COMMUNICATIONS AND NOTICES
Official Notices

All official notices under this agreement must be in
writing and delivered by email to the address provided in
the exhibitor application.

Response Requirements

Exhibitors must respond to show management inquiries
within 30 business days unless otherwise specified.
Failure to respond may result in decisions being made in
the exhibitor's absence.

Policy Updates

Show management reserves the right to update these
policies. Exhibitors will be notified of material changes
at least 30 days prior to the event via email.
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DISPUTE RESOLUTION

Governing Law

This agreement shall be governed by and construed in
accordance with the laws of the State of Texas, without
regard to its conflict of laws principles.

Dispute Resolution Process

Any disputes arising under this agreement shall be
resolved as follows:

1. Informal Resolution: The parties shall first
attempt to resolve any dispute through good
faith negotiations.

2. Mediation: If informal resolution fails, disputes
shall be submitted to non-binding mediation
under the rules of the American Arbitration
Association.

3. Litigation: If mediation fails, disputes may be
resolved through litigation in the state and
federal courts located in Texas.

Attorney's Fees

The prevailing party in any legal proceeding shall be
entitled to recover reasonable attorney's fees and costs
from the non-prevailing party.

ENVIRONMENTAL RESPONSIBILITY

Exhibitors are encouraged to follow sustainable
practices including:

Using recyclable or reusable booth materials
Minimizing waste generation

Proper disposal of hazardous materials
Energy-efficient lighting and equipment
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GENERAL PROVISIONS

Entire Agreement

These Policies of Exhibition, together with the exhibitor
application and any addenda, constitute the entire
agreement between the parties and supersede all prior
agreements and understandings.

Severability

If any provision of this agreement is held to be invalid or
unenforceable, the remaining provisions shall continue
in full force and effect.

Waiver

No waiver of any provision of this agreement shall be
deemed or shall constitute a waiver of any other
provision. No waiver shall be binding unless executed in
writing by the party making the waiver.

Assignment

Exhibitor may not assign this agreement without the
prior written consent of show management.

Headings

The headings in this agreement are for convenience only
and shall not affect the interpretation of any provision.

CONDITIONS OF AGREEMENT

These Policies of Exhibition are subject to all rules and
regulations named herein, and also to all conditions the
exhibit facility has made available. The exhibitor agrees
to abide by all applicable fire, utility, building codes, and
local ordinances.

All points not covered herein are subject to settlement
by show management, and show management reserves
the right to make such changes, amendments, and
additions to these rules and such further regulations as
may become necessary.

Once an online booth reservation request has been
submitted, these Policies of Exhibition are in force, and
the exhibitor is bound by this agreement.

By submitting an application to exhibit, the exhibitor
acknowledges that they have read, understood, and
agree to be bound by all terms and conditions set forth
in these Policies of Exhibition.

For questions regarding these policies, contact: exhibits@statweb.org
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